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Contagious Book Jonah Berger: Unlocking the Secrets of Viral Content

In the realm of marketing and social influence, few books have made as
significant an impact as Contagious by Jonah Berger. This compelling work
explores the science behind why certain ideas, products, and messages catch
on and spread like wildfire, while others fade into obscurity. By dissecting
the principles of social transmission, Berger provides readers with practical
insights into creating content that is inherently contagious. Whether you're
a marketer, entrepreneur, or simply curious about the mechanics of virality,
understanding the core concepts of Contagious can transform your approach to
communication and influence.

Overview of Contagious by Jonah Berger

Contagious: Why Things Catch On was published in 2013 and quickly gained
acclaim for its evidence-based approach to understanding virality. Jonah
Berger, a marketing professor at the Wharton School at the University of
Pennsylvania, draws on extensive research and real-world examples to identify
six key principles that drive content sharing and spread.

The book's central premise is that certain ideas are more likely to be shared
because they inherently possess qualities that encourage social transmission.
Berger distills these insights into a framework called STEPPS, which serves
as a blueprint for creating contagious content.

The STEPPS Framework: The Core of
Contagiousness

Jonah Berger's Contagious introduces the STEPPS framework—six principles that
make ideas more likely to be shared. These principles are based on rigorous
research, including experiments, case studies, and historical examples.

1. Social Currency

- People share things that make them look good or in-the-know.
- Content that enhances one's reputation or social standing is more likely to
be shared.



- Examples:

- Exclusive offers or insider information.

- Sharing clever or interesting facts that boost one's perceived
intelligence.

2. Triggers

- Ideas that are top-of-mind or frequently encountered are more likely to be
shared.

- Environmental cues or cues in daily life can trigger sharing.

- Examples:

- Brand associations with everyday objects (e.g., "KitKat and coffee
breaks").

- Seasonal or contextual triggers that remind people of the message.

3. Emotion

- Content that evokes strong emotions—whether positive or negative—-drives
sharing.

- High-arousal emotions like awe, excitement, anger, or anxiety are
particularly contagious.

- Examples:

- Heartwarming stories.

- Content that sparks outrage or passion.

4. Public

- Making behaviors or ideas more observable encourages imitation and sharing.
- Visible actions act as social proof.

- Examples:

- Public displays of brand loyalty.

- Products designed to be conspicuous (e.g., Apple products).

5. Practical Value

- Sharing useful, helpful information encourages dissemination.

- People like to help friends and peers by passing along valuable tips.
- Examples:

- Life hacks.

- How-to guides.



6. Stories

- Embedding ideas within compelling narratives makes them more memorable and
shareable.

- Stories serve as vessels for conveying messages, making them easier to
spread.

- Examples:

- Brand stories.

- Campaigns wrapped in engaging narratives.

Applying the Principles of Contagious in Real
Life

Understanding the STEPPS framework is just the beginning. The real power lies
in applying these principles to create content, products, or messages that
resonate and spread.

Creating Content with Social Currency

- Design content that makes people feel smart, in-the-know, or special.
- Examples:

- Share exclusive insights or data.

- Craft witty or clever messaging that stands out.

Leveraging Triggers

- Associate your message with common cues or daily routines.

- Examples:

- Use recurring themes or seasonal events to reinforce your message.
- Connect products to everyday activities, increasing recall.

Evoking Emotions Effectively

- Focus on high-arousal emotions to increase sharing likelihood.

- Examples:

- Create inspiring stories that evoke awe.

- Share content that triggers anger or outrage to motivate activism.



Designing for Visibility (Public)

- Make your product or message highly observable.

- Examples:

- Use conspicuous packaging.

- Encourage social sharing through visible badges or hashtags.

Providing Practical Value

- Share tips, hacks, or useful information that people want to pass on.
- Examples:

- Create shareable infographics.

- Offer free resources or tools.

Embedding Messages in Stories

- Wrap your ideas in compelling narratives to improve memorability.
- Examples:

- Use storytelling in marketing campaigns.

- Share customer success stories.

Case Studies and Examples from Contagious

Jonah Berger illustrates his principles with diverse case studies,
demonstrating how concepts have played out in real-world scenarios.

The Success of ALS Ice Bucket Challenge

- Leveraged social currency by making participants feel like part of a
movement.

- Triggered by seasonal cues (summer).

- Evoked emotion (fun and altruism).

- Created visible participation.

- Spread rapidly, raising awareness and funds.

Blendtec's "Will It Blend?" Campaign

- Created practical value by showcasing product durability.



- Made the product highly visible.
- Embodied storytelling that was humorous and engaging.
- Resulted in viral videos with millions of views.

The Rise of the "Share a Coke" Campaign

- Used social currency by personalizing bottles with names.
- Tied to triggers related to social interactions.

- Evoked emotion through personalization.

- Encouraged sharing on social media platforms.

Key Takeaways from Contagious

- Content that is inherently shareable incorporates one or more STEPPS
principles.

- Emotional resonance is crucial; content that evokes strong feelings spreads
more effectively.

- Making ideas public enhances imitation and dissemination.

- Embedding messages in stories creates memorable and contagious ideas.

- Practical value encourages sharing because people want to help others.

Implementing Contagious Strategies in Your
Business

To harness the power of Contagious, consider the following actionable steps:

1. Identify which STEPPS principles align with your brand or message.

2. Design content that leverages these principles creatively and
authentically.

3. Test and iterate based on feedback and engagement metrics.

4. Utilize social media and other platforms to amplify visibility and
sharing.

5. Monitor the spread and adapt strategies to maximize virality potential.



Conclusion: Mastering Virality with Contagious
by Jonah Berger

Jonah Berger's Contagious offers a comprehensive blueprint for understanding
how and why ideas spread. By focusing on the six STEPPS principles—Social
Currency, Triggers, Emotion, Public, Practical Value, and Stories—you can
craft messages and products that are naturally inclined to go viral. Whether
you're launching a new product, creating a marketing campaign, or simply
seeking to influence others, applying these insights can dramatically enhance
your ability to make your ideas contagious.

In a world saturated with information, understanding the science of virality
is more valuable than ever. With the actionable strategies outlined in
Contagious, you are equipped to create content that not only resonates but
also spreads widely, making your message truly contagious.

Frequently Asked Questions

What is the main premise of 'Contagious' by Jonah
Berger?

The book explores why certain ideas, products, and behaviors become popular
and spread widely, emphasizing six key principles that drive contagiousness.

What are the six STEPPS introduced by Jonah Berger
in 'Contagious'?
The six STEPPS are Social Currency, Triggers, Emotion, Public, Practical

Value, and Stories, which are the core principles that make content
shareable.

How does Jonah Berger suggest marketers can make
their ideas go viral?

By applying the STEPPS framework—making ideas social, triggered by cues,
emotionally engaging, observable, practically valuable, and embedded in
stories—marketers can enhance sharing and virality.

Can you give an example from 'Contagious' of a



product or idea that went viral using Berger's
principles?

One example is the 'Jell-0' slogan 'I’'ve never seen a Jell-0 mold that isn’t
fun,' which leverages social sharing and emotional appeal to boost
popularity.

How does 'Contagious' relate to behavioral science
and psychology?

The book draws on principles from behavioral science and psychology to
explain why people share and how social influence drives contagious behavior.

What practical tips does Jonah Berger offer for
creating contagious content?

Berger recommends focusing on storytelling, making ideas easy to share,
tapping into emotions, and creating triggers to remind people about your
message.

Is 'Contagious' suitable for entrepreneurs and
business owners?

Yes, it provides valuable insights into how to craft messages and products
that are more likely to spread organically, which is highly beneficial for
entrepreneurs and marketers.

What role do social proof and public observability
play in contagiousness according to Berger?

Social proof and making behaviors or ideas observable increase their
credibility and likelihood of being adopted and shared by others.

Has 'Contagious' influenced marketing strategies
since its publication?

Absolutely, many marketers and brands have incorporated Berger's principles
to design campaigns that are more shareable and likely to go viral.

Additional Resources
Contagious Book Jonah Berger: Unlocking the Secrets of Why Ideas Spread
In the ever-evolving landscape of marketing, branding, and social influence,

few books have made as profound an impact as Contagious: Why Things Catch On
by Jonah Berger. This compelling work delves into the science behind why



certain ideas, products, or behaviors become viral, while others languish in
obscurity. As a leading researcher in marketing and social influence, Berger
distills complex psychological and social principles into accessible
insights, offering readers practical strategies to craft messages that
resonate and spread. Whether you're a marketer, entrepreneur, or simply
curious about the mechanics of word-of-mouth, Contagious provides a
comprehensive guide to making ideas contagious.

Overview of Contagious: Why Things Catch On

Published in 2013, Contagious explores the underlying principles that drive
the virality of ideas. Berger emphasizes that understanding human psychology,
social dynamics, and the anatomy of sharing can empower individuals and
organizations to craft messages with maximum reach. The book is structured
around six key principles that Berger labels as STEPPS:

- Social Currency
- Triggers

- Emotion

- Public

- Practical Value
- Stories

Each principle is supported by research, real-world examples, and actionable
advice, making Contagious both a theoretical and practical resource.

The Core Framework: STEPPS

Social Currency

Social Currency refers to the idea that people share things that make them
look good, smart, or in-the-know. When content enhances a person's social
standing, they're more likely to pass it along.

Key Concepts:

- People share to gain social status.

- Content that is exclusive, surprising, or clever tends to generate social
currency.

- Examples include secret tips, insider information, or intriguing stories.

Pros:
- Leverages human desire for recognition.

- Encourages sharing among specific communities.

Cons:



- Can promote exclusivity that alienates others.
- May encourage in-group bias rather than broad dissemination.

Triggers

Triggers are cues in the environment that remind people to think about a
product or idea. Berger highlights that associating ideas with common
triggers increases the likelihood of sharing.

Key Concepts:

- Linking products to everyday cues (e.g., associating a snack with coffee
breaks).

- Reinforcing ideas through consistent triggers.

Examples:
- The association of "Peanut M&Ms" with the idea of energy during work.
- The link between "Twitter" and the hashtag culture.

Pros:
- Simple way to reinforce brand or message recall.
- Encourages spontaneous sharing.

Cons:
- Over-reliance on triggers might lead to fatigue.
- Triggers must be relevant and timely.

Emotion

Emotion plays a critical role in whether content is shared. Berger
distinguishes between different types of emotions—high arousal versus low
arousal-and emphasizes that high arousal emotions like awe, excitement, or
anger are more likely to prompt sharing.

Key Concepts:

- Content that evokes strong feelings is more contagious.

- Positive high-arousal emotions (e.g., amazement) often outperform neutral
or low-arousal ones.

Examples:
- Viral videos that inspire awe or laughter.
- Campaigns that evoke anger or outrage to motivate sharing.

Pros:
- Drives engagement and emotional investment.
- Amplifies message reach.



Cons:
- Can backfire if negative emotions are involved.
- Overemphasis on emotion might overshadow rational messaging.

Public

Public emphasizes that making behavior or ideas more observable increases
their adoption. The principle is rooted in the idea that when something is
visible, it becomes a social proof.

Key Concepts:
- Designing products or campaigns that are conspicuous.
- Using social proof to demonstrate popularity.

Examples:
- The "I Voted" sticker as a public display of civic participation.
- Visible usage of a product in public spaces.

Pros:
- Enhances credibility through social proof.
- Encourages imitation.

Cons:
- Might require significant investment in design.
- Not all ideas are easily made public.

Practical Value

Content that offers real, tangible value is more likely to be shared. Berger
advocates for creating messages that are helpful, useful, or informative.

Key Concepts:
- Sharing because it benefits others.
- Providing tips, hacks, or useful information.

Examples:
- Life hacks shared via social media.
- Product reviews that assist decision-making.

Pros:
- Builds trust and authority.
- Encourages sharing for altruistic reasons.

Cons:
- Overemphasis can make content seem promotional.
- Requires ongoing effort to produce valuable content.



Stories

The final principle involves embedding messages within compelling stories.
People are naturally drawn to narratives, and stories help ideas stick and
spread.

Key Concepts:
- Crafting stories that carry the core message.
- Using storytelling to provide context and emotional engagement.

Examples:
- The "Founding Myth" of a brand.
- Campaigns that tell a relatable or inspiring story.

Pros:

- Enhances memorability.

- Facilitates emotional connection.
Cons:

- Difficult to craft authentic and compelling stories.
- Risk of overshadowing the core message.

Practical Applications of Contagious

Berger's insights are designed to be actionable across various domains. From
marketing campaigns to social movements, understanding these principles
allows for strategic planning.

Marketing and Brand Strategy

- Creating shareable content that leverages the STEPPS framework.

- Designing products that are inherently public and visible.

- Incorporating triggers and emotional elements in advertising.

Social Campaigns

- Using storytelling to foster engagement.

- Embedding messages within relatable narratives.

- Utilizing triggers in everyday life to reinforce messages.

Personal Influence

- Applying the principles to personal branding.
- Enhancing communication skills to make ideas more contagious.

Critical Analysis: Strengths and Limitations



Strengths of Contagious

- Research-Backed: The book is grounded in academic research, lending
credibility.

- Practical Framework: The STEPPS model offers a clear, actionable guide.
- Real-World Examples: Engaging case studies help illustrate concepts.

- Broad Relevance: Applicable across industries, cultures, and contexts.

- Concise and Accessible: Written in an engaging style suitable for a wide
audience.

Limitations and Criticisms

- Simplification: Complex social phenomena are distilled into six principles,
which may oversimplify reality.

- Context Dependency: Not all principles work equally well in every situation
or culture.

- Potential for Manipulation: Understanding these principles could be
exploited for manipulation or misinformation.

- Focus on Virality: The emphasis on creating contagious ideas may overlook
ethical considerations or long-term sustainability.

Features and Notable Aspects

- Actionable Framework: Clear steps to apply principles in real-world
scenarios.

- Engaging Writing Style: Combines storytelling with academic insights.
- Supplementary Resources: The book is complemented by online articles,
talks, and Berger’s other works.

- Widely Cited: Frequently referenced in marketing, psychology, and
communication literature.

Conclusion: Is Contagious Worth Reading?

Contagious: Why Things Catch On by Jonah Berger remains a seminal work for
anyone interested in understanding the dynamics of social influence and
virality. Its well-structured principles, backed by research and illustrated
through compelling examples, provide valuable tools for crafting messages
that resonate and spread. While it is not a magic bullet and should be
approached with ethical considerations in mind, the book offers a practical
roadmap for increasing the contagiousness of ideas, products, and messages.

For marketers, entrepreneurs, social activists, or curious minds alike,
Contagious is an essential read that demystifies the art and science of
virality. Its insights empower readers to think strategically about how they



communicate and influence others, ultimately increasing their chances of
making their ideas catch on.

In summary:

- Pros:

- Clear, research-backed principles
- Practical and easily applicable

- Engaging storytelling and examples
- Broad relevance across domains

- Cons:

- Potential oversimplification

- Cultural and situational limitations
- Ethical considerations in application

Whether you're launching a new product, designing a campaign, or simply

trying to understand why some ideas go viral, Jonah Berger’s Contagious
offers invaluable insights that can help make your ideas contagious.

Contagious Book Jonah Berger

contagious book jonah berger: Contagious Jonah Berger, 2016-05-03 Upper Saddle River,
N.J. : Creative Homeowner,

contagious book jonah berger: Summary and Analysis of Contagious: Why Things Catch
On Worth Books, 2017-03-21 So much to read, so little time? This brief overview of Contagious tells
you what you need to know—before or after you read Jonah Berger's book. Crafted and edited with
care, Worth Books set the standard for quality and give you the tools you need to be a well-informed
reader. This short summary and analysis of Contagious includes: Historical context
Chapter-by-chapter overviews Detailed timeline of key events Important quotes Fascinating trivia
Glossary of terms Supporting material to enhance your understanding of the original work About
Contagious by Jonah Berger: Contagious: Why Things Catch On examines why certain media goes
viral—videos, articles, memes—and others never get shared at all. By looking at popular culture,
Wharton professor Jonah Berger analyzes what makes an idea take off. Based on his own research
and the insights gleaned from 15 years of studying marketing, Berger's New York Times-bestselling
book teaches readers why popular content is popular, and how they can make their own ideas and
products truly contagious. The summary and analysis in this ebook are intended to complement your
reading experience and bring you closer to a great work of nonfiction.

contagious book jonah berger: Contagious Jonah Berger, 2013-03-14 The New York Times
bestseller that explains why certain products and ideas become popular. “Jonah Berger knows more
about what makes information ‘go viral’ than anyone in the world.” —Daniel Gilbert, author of the
bestseller Stumbling on Happiness What makes things popular? If you said advertising, think again.
People don’t listen to advertisements, they listen to their peers. But why do people talk about certain
products and ideas more than others? Why are some stories and rumors more infectious? And what
makes online content go viral? Wharton marketing professor Jonah Berger has spent the last decade
answering these questions. He’s studied why New York Times articles make the paper’s own Most


https://oexd.emailarray.com/mt-one-027/contagious-book-jonah-berger.pdf

E-mailed list, why products get word of mouth, and how social influence shapes everything from the
cars we buy to the clothes we wear to the names we give our children. In Contagious, Berger reveals
the secret science behind word-of-mouth and social transmission. Discover how six basic principles
drive all sorts of things to become contagious, from consumer products and policy initiatives to
workplace rumors and YouTube videos. Learn how a luxury steakhouse found popularity through the
lowly cheesesteak, why anti-drug commercials might have actually increased drug use, and why
more than 200 million consumers shared a video about one of the most boring products there is: a
blender. Contagious provides specific, actionable techniques for helping information spread—for
designing messages, advertisements, and content that people will share. Whether you’re a manager
at a big company, a small business owner trying to boost awareness, a politician running for office,
or a health official trying to get the word out, Contagious will show you how to make your product or
idea catch on.

contagious book jonah berger: Contagious: by Jonah Berger | Summary & Analysis Elite
Summaries, Some things just explode and go viral, while others remain not so popular. “Contagious:
Why Things Catch On” provides a clear elaboration of why things go viral, why people talk about
certain products or certain ideas, and why are some online contents really booming and infectious.
Clue: It is not advertising, because people now seldom listen to advertisements, although they still
listen to their friends. “Contagious: Why Things Catch On” teaches the principles of social
transmission and word-of-mouth, complete with techniques for helping words to spread. The book
written by a Wharton professor of Marketing, Jonah Berger, will definitely help a group of people
who want to get their messages across to a huge number of people. Whether it is for business profit,
for political career, or for certain campaigns, this book will teach you the basics on how to make
your idea infectious. This book does not only incorporate real actions, but it also provides online
strategies such as through YouTube videos. All in all, it provides tips that are insightful, impactful
but still are practical and manageable to do. Plain interesting, relevant and easily understood,
“Contagious: Why Things Catch On” will also catch on like the ideas contained in it. It is influential
and provocative, and it works for people who have almost no budget to begin with. With a very
affordable price and free shipping options, you can now start your success and spread words to
other people.

contagious book jonah berger: SUMMARY Edition Shortcut (author), 1901

contagious book jonah berger: The Catalyst Jonah Berger, 2020-03-10 “Jonah Berger is one
of those rare thinkers who blends research-based insights with immensely practical guidance. I am
grateful to be one of the many who have learned from this master teacher.” —Jim Collins, author
Good to Great, coauthor Built to Last From the author of New York Times bestsellers Contagious and
Invisible Influence comes a revolutionary approach to changing anyone’s mind. Everyone has
something they want to change. Marketers want to change their customers’ minds and leaders want
to change organizations. Start-ups want to change industries and nonprofits want to change the
world. But change is hard. Often, we persuade and pressure and push, but nothing moves. Could
there be a better way? This book takes a different approach. Successful change agents know it’s not
about pushing harder, or providing more information, it’s about being a catalyst. Catalysts remove
roadblocks and reduce the barriers to change. Instead of asking, “How could I change someone’s
mind?” they ask a different question: “Why haven’t they changed already? What’s stopping them?”
The Catalyst identifies the key barriers to change and how to mitigate them. You’ll learn how
catalysts change minds in the toughest of situations: how hostage negotiators get people to come out
with their hands up and how marketers get new products to catch on, how leaders transform
organizational culture and how activists ignite social movements, how substance abuse counselors
get addicts to realize they have a problem, and how political canvassers change deeply rooted
political beliefs. This book is designed for anyone who wants to catalyze change. It provides a
powerful way of thinking and a range of techniques that can lead to extraordinary results. Whether
you're trying to change one person, transform an organization, or shift the way an entire industry
does business, this book will teach you how to become a catalyst.



contagious book jonah berger: Guide to Jonah Berger's Contagious Eureka, 2017-02-25
PLEASE NOTE: THIS IS A COMPANION TO THE BOOK AND NOT THE ORIGINAL BOOK. Guide to
Jonah Berger's Contagious Preview: Contagious: Why Things Catch On is a playbook for marketing
in the internet age, when products and ideas live or die based on whether or not they can go viral.
Author Jonah Berger describes six principles that, when applied together, can often predict whether
an idea or product will spread... Inside this companion: -Overview of the book -Important People
-Key Takeaways -Analysis of Key Takeaways -and much more!

contagious book jonah berger: SUMMARY - Contagious: Why Things Catch On By Jonah
Berger Shortcut Edition, 2021-05-31 * Our summary is short, simple and pragmatic. It allows you to
have the essential ideas of a big book in less than 30 minutes. *By reading this summary, you will
learn how to take advantage of word-of-mouth to create a fashion effect and create a buzz. *You will
also learn : how word of mouth is 10 times more effective than advertising; why the potential to get
people talking depends not on the subject but on the message; how to launch immediate word of
mouth; how to maintain impact over time. *Most trends are born from word of mouth. We then speak
of social contagion. *But what does it depend on? At first glance, on the product or service offered,
its quality, its price and its usefulness or fun. However, thanks to the research and studies of
Professor Jonah Berger, you will see that this is not the case. The most important element is social
influence: word of mouth. *Buy now the summary of this book for the modest price of a cup of
coffee!

contagious book jonah berger: Summary, Analysis & Review of Jonah Berger's Contagious by
Instaread Instaread, 2017-01-28 Summary, Analysis & Review of Jonah Berger's Contagious by
Instaread Preview Contagious: Why Things Catch On is a playbook for marketing in the internet age,
when products and ideas live or die based on whether or not they can go viral. Author Jonah Berger
describes six principles that, when applied together, can often predict whether an idea or product
will spread. Any product or idea can go viral. It doesn't take a big advertising budget or a celebrity
endorsement to raise awareness. Instead, the six principles of contagiousness can be turned into the
helpful mnemonic acronym STEPPS. These are Social Currency, Triggers, Emotion, Public, Practical
Value, and Stories. For a product or idea to spread, it must use each of these steps. While STEPPS
can help guarantee that an idea or product will go viral, some concepts are more likely to spread
successfully than others. For example, a well-priced television is more likely to lure buyers than a
poor-quality television with ... PLEASE NOTE: This is a Summary, Analysis & Review of the book and
NOT the original book. Inside this Summary, Analysis & Review of Jonah Berger's Contagious by
Instaread: Overview of the Book Important People Key Takeaways Analysis of Key Takeaways About
the Author With Instaread, you can get the key takeaways and analysis of a book in 15 minutes. We
read every chapter, identify the key takeaways and analyze them for your convenience. Visit our
website at instaread.co.

contagious book jonah berger: Magic Words Jonah Berger, 2023-03-07 A NEXT BIG IDEA
CLUB 'MUST-READ' New York Times bestselling author Jonah Berger’s cutting-edge research
reveals how six types of words can increase your impact in every area of life: from persuading others
and building stronger relationships, to boosting creativity and motivating teams. Almost everything
we do involves words. Words are how we persuade, communicate, and connect. They're how leaders
lead, salespeople sell, and parents parent. They’re how teachers teach, policymakers govern, and
doctors explain. Even our private thoughts rely on language. But certain words are more impactful
than others. They’re better at changing minds, engaging audiences, and driving action. What are
these magic words, and how can we take advantage of their power? In Magic Words, internationally
bestselling author Jonah Berger gives you an inside look at the new science of language and how you
can use it. Technological advances in machine learning, computational linguistics, and natural
language processing, combined with the digitization of everything from cover letters to
conversations, have yielded unprecedented insights. Learn how salespeople convince clients,
lawyers persuade juries, and storytellers captivate audiences; how teachers get kids to help and
service representatives increase customer satisfaction; how startup founders secure funding,



musicians make hits, and psychologists identified a Shakespearean manuscript without ever reading
a play. This book is designed for anyone who wants to increase their impact. It provides a powerful
toolkit and actionable techniques that can lead to extraordinary results. Whether you're trying to
persuade a client, motivate a team, or get a whole organization to see things differently, this book
will show you how to leverage the power of magic words.

contagious book jonah berger: Summary: Contagious BusinessNews Publishing,, 2014-11-12
The must-read summary of Jonah Berger's book: Contagious: Why Things Catch On. This complete
summary of the ideas from Jonah Berger's book Contagious: Why Things Catch On reveals the six
key principles that make a product or an idea contagious. As well as sharing stories of real-life
companies from his extensive research, the author provides a set of specialised techniques that you
can use to spread information and get your message across to as many people as possible.
Added-value of this summary: ¢ Save time * Understand the essential techniques * Expand your
communication skills To learn more, read “Contagious: Why Things Catch On and find out how you
can make your information as contagious as possible!

contagious book jonah berger: Summary, Analysis & Review of Jonah Berger's Contagious by
Instaread Instaread, 2017-01-30 Summary, Analysis & Review of Jonah Berger's Contagious by
Instaread Preview: Contagious: Why Things Catch On is a playbook for marketing in the internet
age, when products and ideas live or die based on whether or not they can go viral. Author Jonah
Berger describes six principles that, when applied together, can often predict whether an idea or
product will spread. Any product or idea can go viral. It doesn’t take a big advertising budget or a
celebrity endorsement to raise awareness. Instead, the six principles of contagiousness can be
turned into the helpful mnemonic acronym STEPPS. These are Social Currency, Triggers, Emotion,
Public, Practical Value, and Stories. For a product or idea to spread, it must use each of these steps.
While STEPPS can help guarantee that an idea or product will go viral, some concepts are more
likely to spread successfully than others. For example, a well-priced television is more likely to lure
buyers than a poor-quality television with ... PLEASE NOTE: This is a Summary, Analysis & Review
of the book and NOT the original book. Inside this Summary, Analysis & Review of Jonah Berger's
Contagious by Instaread: - Overview of the Book - Important People - Key Takeaways - Analysis of
Key Takeaways About the Author With Instaread, you can get the key takeaways and analysis of a
book in 15 minutes. We read every chapter, identify the key takeaways and analyze them for your
convenience. Visit our website at instaread.co.

contagious book jonah berger: Invisible Influence Jonah Berger, 2017-06-20 You think that
your choices and behaviors are driven by your individual, personal tastes, and opinions. Our own
personal thoughts and opinions is patently obvious. Right? Wrong. Other people's behavior has a
huge influence on everything we do, from the mundane to the momentous. Berger integrates
research and thinking from business, psychology, and social science to focus on the subtle, invisible
influences behind our choices as individuals

contagious book jonah berger: Summary of Contagious Elite Summaries, 2016-07-23
Contagious: by Jonah Berger | Summary & Analysis A Smarter You In 15 Minutes... What is your
time worth? Some things just explode and go viral, while others remain not so popular. Contagious:
Why Things Catch On provides a clear elaboration of why things go viral, why people talk about
certain products or certain ideas, and why are some online contents really booming and infectious.
Clue: It is not advertising, because people now seldom listen to advertisements, although they still
listen to their friends. Contagious: Why Things Catch On teaches the principles of social
transmission and word-of-mouth, complete with techniques for helping words to spread. The book
written by a Wharton professor of Marketing, Jonah Berger, will definitely help a group of people
who want to get their messages across to a huge number of people. Whether it is for business profit,
for political career, or for certain campaigns, this book will teach you the basics on how to make
your idea infectious. This book does not only incorporate real actions, but it also provides online
strategies such as through YouTube videos. All in all, it provides tips that are insightful, impactful
but still are practical and manageable to do. Plain interesting, relevant and easily understood,



Contagious: Why Things Catch On will also catch on like the ideas contained in it. It is influential
and provocative, and it works for people who have almost no budget to begin with. You can now
start your success and spread words to other people, get your copy on Amazon now. Detailed
overview of the book Most valuable lessons and information Key Takeaways and Analysis Take action
today and grab this best selling book for a limited time discount of only $6.99! Written by Elite
Summaries Please note: This is a detailed summary and analysis of the book and not the original
book. keyword: Contagious, Contagious book, Contagious kindle, Jonah Berger, Contagious Jonah
Berger, Contagious paperback, Contagious Berger, Contagious audiobook, Contagious disciple
making, Contagious why things catch on by jonah berger

contagious book jonah berger: Jspr Vol 37-N3 Journal of School Public Relations, 2018-06-22
Journal of School Public Relations is a quarterly publication providing research, analysis, case
studies and descriptions of best practices in six critical areas of school administration: public
relations, school and community relations, community education, communication, conflict
management/resolution, and human resources management. Practitioners, policymakers,
consultants and professors rely on the Journal for cutting-edge ideas and current knowledge.
Articles are a blend of research and practice addressing contemporary issues ranging from passing
bond referenda to building support for school programs to integrating modern information.

contagious book jonah berger: The Great saleswoman Amr Soliman, 2021-03-16 What is
meant by sales management? Sales management is an important part of an organization's business
cycle. Whether you're selling a service or a product, sales managers are responsible for leading the
sales force, setting team goals, planning and controlling the entire sales process, and ultimately
ensuring that the team's vision is implemented. The role of the sales force may be more important
than the role of any other team in the organization, since it directly affects the revenue of the
organization. Setting up and executing a sale for your company is one of the most important jobs you
do as a sales manager. Let's take an in-depth look at setting up the perfect sales process for your
company.

contagious book jonah berger: Gamechangers Peter Fisk, 2015-01-27 Shake up and redefine
the market by changing your game! A new generation of businesses is rising out of the maelstrom of
economic and technological change across our world. These companies are shaking up the world. In
Gamechangers Peter Fisk has sought out the brands and businesses, large and small, from every
continent, who are changing the game... and shows how we can learn the best new approaches to
strategy and leadership, innovation and marketing from them. ‘Gamechangers’ are disruptive and
innovative, they are more ambitious, with stretching vision and enlightened purpose. They find their
own space, then shape it in their own vision. Most of all they have great ideas. They outthink their
competition, thinking bigger and different. They don’t believe in being slightly cheaper or slightly
better. Why be 10% better, when you could be 10 times better? Gamechangers is built around 10
themes that are shaping the future of business, brought to life with 100 case studies from across the
world, and 16 practical canvases to make the best ideas happen in your business. The book is
supported by a range of seminars, workshops and digital resources. Gamechangers offers guidance
on: Thinking smarter and acting faster Embracing the new tricks of business Understanding how
gamechangers dream and disrupt Delivering practical results and winning

contagious book jonah berger: The Knowledge Illusion Steven Sloman, Philip Fernbach,
2018-03-13 “The Knowledge Illusion is filled with insights on how we should deal with our individual
ignorance and collective wisdom.” —Steven Pinker We all think we know more than we actually do.
Humans have built hugely complex societies and technologies, but most of us don’t even know how a
pen or a toilet works. How have we achieved so much despite understanding so little? Cognitive
scientists Steven Sloman and Philip Fernbach argue that we survive and thrive despite our mental
shortcomings because we live in a rich community of knowledge. The key to our intelligence lies in
the people and things around us. We’'re constantly drawing on information and expertise stored
outside our heads: in our bodies, our environment, our possessions, and the community with which
we interact—and usually we don’t even realize we're doing it. The human mind is both brilliant and



pathetic. We have mastered fire, created democratic institutions, stood on the moon, and sequenced
our genome. And yet each of us is error prone, sometimes irrational, and often ignorant. The
fundamentally communal nature of intelligence and knowledge explains why we often assume we
know more than we really do, why political opinions and false beliefs are so hard to change, and why
individual-oriented approaches to education and management frequently fail. But our collaborative
minds also enable us to do amazing things. The Knowledge Illusion contends that true genius can be
found in the ways we create intelligence using the community around us.

contagious book jonah berger: The Power of Saying No Vanessa Patrick PhD, 2023-06-01
**USA Today Bestseller** If you're tired of agreeing to annoying asks and thankless tasks, read this
book. The Power of Saying No offers the smartest advice I've ever encountered for declining
requests without risking your reputation or your relationships. This essential guide will sharpen your
mind and steel your spine to live life on your own terms. —Daniel H. Pink, #1 New York Times
bestselling author of The Power of Regret, Drive, and To Sell Is Human Stop saying yes. Start saying
no. Change your life! You have probably said yes to bosses, partners, family, friends, and even
strangers, when you actually want to say no. Maybe you wish you could say no more often, but
you're not sure how or if it's even possible to do so. You're not alone! We're taught to say yes as
often as we can. After all, if you say no, aren't you likely to miss out on opportunities and sever
important relationships? Isn't saying no a harmony-buster? In The Power of Saying No,
award-winning professor and researcher Vanessa Patrick delves into the new science of saying no.
She introduces the ground-breaking concept of empowered refusal—a proven framework for saying
no that puts you in charge of your life—and reveals some surprising secrets about the power of the
word no. Dr. Patrick shares: Why empowered refusal is a valuable superskill that helps us say no in a
way that does not invite pushback from others. The toolkit of three competencies you need to
develop to effectively communicate an empowered no response. A framework to help separate the
good-for-me from the not-good-for-me activities and engagements that come our way. How to
establish and implement personal policies that empower your refusal. How to use empowered
refusal to manage difficult askers, strengthen your relationships and realize your full potential. It's
more important than ever to protect your time, focus on your top priorities, and use the power of
saying no to reach your goals at work and at home. Empowered refusal is a unique, positive, and
meaning-filled approach to managing your energy and ambition effectively, allowing you to make
lasting, positive changes in your life. This empowering book is a fascinating read that will help you
with conflict resolution, boundaries, communication, and difficult conversations! The Power of
Saying No will stay within arm's reach for me. It offers the explanations and the inspirations I need
to take charge of my life and career, with concrete tools to make it happen. I was able to put
Vanessa Patrick's lessons to work the day I started reading the book and have continued every day
since. Read this book. Twice. —Dolly Chugh, author of The Person You Mean to Be and A More Just
Future, Jacob B. Melnick Term Professor at the NYU Stern School of Business

contagious book jonah berger: Eighteenth-Century Fiction and the Reinvention of
Wonder Sarah Tindal Kareem, 2014-10-23 A footprint materializes mysteriously on a deserted
shore; a giant helmet falls from the sky; a traveler awakens to find his horse dangling from a church
steeple. Eighteenth-century fiction brims with moments such as these, in which the prosaic rubs up
against the marvelous. While it is a truism that the period's literature is distinguished by its realism
and air of probability, Eighteenth-Century Fiction and the Reinvention of Wonder argues that
wonder is integral to—rather than antithetical to—the developing techniques of novelistic fiction.
Positioning its reader on the cusp between recognition and estrangement, between faith and doubt,
modern fiction hinges upon wonder. Eighteenth-Century Fiction and the Reinvention of Wonder
unfolds its new account of fiction's rise through surprising readings of classic early novels—from
Daniel Defoe's Robinson Crusoe to Jane Austen's Northanger Abbey—and brings to attention
lesser-known works, most notably Rudolf Raspe's Baron Munchausen's Narrative of His Marvellous
Travels. In this bold new account, the eighteenth century bears witness not to the world's
disenchantment but rather to wonder's relocation from the supernatural realm to the empirical



world, providing a reevaluation not only of how we look back at the Enlightenment, but also of how
we read today.
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